The tourism industry is contributing a lot for the economic development of many countries worldwide along with its contribution for the development of livelihoods. Tourist satisfaction on service delivery of Nech Sar National Park is examined in the present study. Primary data were collected from foreign and domestic tourist and different workers of the park. Accordingly, a total of 167 (52% men) participated for the data collection. Qualitative and quantitative data were collected through questionnaires, interviews, observations and document analysis. Based on the findings of the study, it was found out that landscape, environment, cost, and working hours were among the factors which satisfied visitors and the visitors were also dissatisfied by infrastructure, service offered at night time in camp sites, and deforestation.
Introduction
Tourist satisfaction is generated by comparing the expectation of customers before and after a service. If the service or product doesn't meet the expectation, it will result dissatisfaction of tourists. Satisfaction on the other hand will be created as a result of a positive feeling between pre-travel expectations and the experience after the travel. Thus, if the experience of visitor's creates a feeling of gratification, then satisfaction will be created. Tourist's satisfaction has two major aspects: the first is in relation to the expectation of the tourists before ahead of the travel and the second dimension is validation of the rendered services after the travels of the tourist. In simple terms, tourist satisfaction is a direct result of tourist expectation and the perceived value after the visit [1] .
The World Bank [2] contends that, the amount tourists spend and their satisfaction on a site are directly related to the quality of facilities and services at touristic sites. On site information center, background history, handcraft centers, public toilets, mini and super markets, banks, restaurants and accommodation are among the facilities which will impact the level of satisfaction. Even though, one has to be mindful of not over commercializing some sites, availing a base level of facilities can help to intensify a fair level of tourism spending in an area.
In countries like Ethiopia, where there is still a challenge in terms of basic infrastructure to ease the tourism sector, paving the way to increase tourism spending through establishment of appropriate facilities in the touristic sites will have a paramount importance in increasing the revenue from the industry. This will also help to capacitate local communities through livelihoods development opportunities coupled with local economic development.
Nech Sar national park is one of the earliest national parks in Ethiopia. It was estab- (Table 1) . This information may seem very low as compared to other African park's performance, however, from domestic Park's point of view, the progress is very promising.
Even though, the park has several tourist attraction sites with high number of plant and animal species, viewpoints and camp sites, visitors' satisfaction and the service delivery have never been assessed so far. To develop the tourism potential and capacitate its contribution to reduce poverty and underdevelopment in the surrounding society of the park and to increase its contribution for national growth, assessing the satisfaction of tourists in Nech Sar National Park is of great necessity. Therefore, the present study is aimed at assessing the level of tourist satisfaction and the services delivered in their stay in Nech Sar National Park.
Objectives
The overall objective of this study is to assess tourist satisfaction and service delivery of Nech Sar National Park. 
Data Collection and Analysis
To select tourists for this study the research tried to observe the trend of the flow for both domestic and foreign tourists for the last two years. Accordingly the average number of visitors coming to the park per month is around 850 for foreign tourists and 674 for domestic tourists. Therefore, 85 foreign 67 domestic tourists were selected using 
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OALib Journal quota sampling to be participants in this study. 15 participants were also selected from the employees of the park so as to solicit information. The total number of participants in this research was 167 (52% male).
Information was obtained directly from participants using three data gathering tools.
These were questionnaire, interview and observation. The questionnaire primarily was used to obtain information from domestic and foreign tourists regarding the satisfaction with the service rendered by the park. Interviews were employed to obtain information from the workers of the park regarding the quality of service in the park and their ideas regarding customer satisfaction. Observation was conducted by the researcher regarding the overall conditions in the park. 
Results and Discussion

Tourist Satisfaction
Tourist satisfaction is considerably linked to customer loyalty, continual visits and a positive social communication on the visited site [6]. Dorfman [7] endeavored to solidify the definition of satisfaction from recreational camping perspectives. He states that "satisfaction level are maximized when aspiration (desirability) equals perception but only when the desirability is high for that condition. Desirability for conditions could directly relate back to the social identity theory and the need for the personal distinctiveness".
When tourists are satisfied on the services rendered to them, the service providers will be recognized for their efficient service delivery. The satisfaction of tourists is usually dependent on the extent and level of individual efforts and expectations. Cardoza [8] mentioned as "customer effort is any physical, mental or monetary resource expended by the costumer in the acquisition of a service or product". Visitors will have their own perception and image before they ever travel to the site.
Among others expectations of the tourists is the motivational force to ignite the interest to visit particular touristic locations. Therefore, if the customer effort is on the high side and high expectations are achieved then customer satisfaction is likely to be materialized. On the other hand, high levels of expectation that end up in getting a low value experience will result in low levels of customer satisfaction, irrespective of the B. Zafu, M. M. Alemu 6/13 OALib Journal level of customer's effort. This kind of situation where high value expectations met low level experience, it is known as the dissonance levels in tourists. Therefore, service providers should be able to offer the actual information of touristic destinations so that unnecessary expectations can be avoided by the visitors. It is also crucial to be mindful of the fact that, sound tourist experiences can be achieved as a result of a business that knows the products, services, their customers and their own employees at hand [9] .
Service Quality
Service quality is not a function of how much something costs but, rather, how well it meets the expectations of those who purchase it. Lewis and Booms [10] also mentioned that "in the service industry, definitions of service quality focus on meeting customers' needs and requirements, and how well the service delivered meets the customer expectations".
Service quality can thus be defined as "the difference between customer expectation of service and perceived service)". If the customer expectations are higher than performance, then the customer may experience lesser satisfaction that will result for the dissatisfaction of the customer [11] [12] .
Parasurman et al. [13] also defined service quality as "the degree and direction of discrepancy between costumers' perception and costumer, and perceived service quality as the gap between costumer's expectations and perceptions, as the measurement of service quality. Thus, the smaller the gap, the better the service quality provided, and the greatest the customer satisfaction".
Gronoos [14] also mentioned that, the apparent quality service is directly linked with the contrast between expected services with the actual perceived services and there for it is the result of a comparative valuation. For this kind of cases Sweeney and Armstrong [15] , utilized the conjoint analysis technique so as to assess the tradeoff functions in the perspectives of different services, and found that low prices have contributed negatively to expectations on the quality of the service but positively to service selection.
Attributes or Factors and Their Dimension on Customer (Tourist) Satisfaction with Service Performance of the Nech Sar National Park
In order to identify and examine tourist (customer) satisfaction attributes and their dimension related with service performance of Nech Sar National Park different question were administered which focuses on the major factor (attributes) and their level of degree that affect tourist or customer satisfaction. The summary of the responses is put forward in Table 2 . Based on the analysis on satisfaction of the tourists with service performance of NNP, the results of Table 2 indicates that the tourists were good and highly satisfied on provision of service right at the first time (55.2% respondent); empathy; contact with nature best reaction of the landscape, environment, lakes and the wild life which 100% of the respondent agree and 100% of the respondent were very much satisfied on the working hours which are flexible and convenient and the price or cost that they considered not expensive. The level of satisfaction that has found low and very low were in the following aspects: 100% of the respondent got very low and low satisfaction on the road facilities inside the park; nightlife on 2 camp site service offer, employees knowledge, capacity on service, and communication skill, and sufficient resource to offer good services. An average and in general as Table 2 shows, from 37 attributes or factors that are related to service performance of NNP identified by the respondents, 39.9% of the respondent's satisfaction were low and very low and 40.3% were satisfied well.
The Most Important Variables That Affect Tourist Overall Satisfaction in the Study Area
Studies on identifying and measuring the most determinant attributes that affect consumer satisfaction which emanates and related directly from service performance ren-B. Zafu, M. M. Alemu 9/13 OALib Journal dered by Nech Sar National Park indicates only the single dimension of tourists satisfaction. Therefore, the study also considered other variables on the services provided by other parties of the tourism chain. Accordingly, information on accommodation, getting money with a credit card, food and drinks, services of travel agents, climate, expensiveness of services, sport facilities, pollution, services at the airport, and other major and important factors which are not related with the service performance of Nech Sar National Park was obtained from selected respondents and the result was analyzed in Table 3 .
As Table 3 indicates 85% of the respondents got good to high satisfaction regarding cost delivered to food and accommodation. Most of the tourists are satisfied on the access and opportunity to shopping, taking pictures, peace and quietness of the destination. The services rendered by souvenir shoppers got low and very low level of satisfaction which might be related to the language barriers.
Many empirical studies have showed that the tour leader is a crucial factor in achieving customer satisfaction. Chamg & Bawie, [16] also stated that it is the tour guide (tour leader) who sells the next tour ( Figure 2 and Figure 3 ).
Tourist Dissatisfaction Factors and Causes at the Study Area
Understanding the level of dissatisfaction, displeasure or negative impressions on a given service can help to generate effective and necessary tools in finding out how a company or tourism destination is performing. This will also help to improve the service that is being offered by the different actors. Moreover, there is no one to one correspondence between satisfaction and dissatisfaction, suggesting that the attributed or sources that generate satisfaction are not the same as those that generate dissatisfaction.
For this reason, the study of dissatisfaction is believed to be complementary to the study of satisfaction. Based on the above fact the reaction of the respondents is summarized as follows.
On prominent factors that causes the dissatisfaction of tourists in NNP as Table 4 indicates are, the poor road facilities and deforestation. Cattle grazing with wildlife, poor service provided during nightlife in camp site, lack of facility for children and elders are also among the factors that caused dissatisfaction of the tourists.
The finding seems to relate with that of Middleton and Clarke [17] which hold that accommodation unit: hotels, campsites, caravan parks, hostels, guesthouses, etc. will have a direct impact on the level of tourists' satisfaction ( Figure 4 ).
Conclusions
This study was undertaken to explore tourist satisfaction and service delivery by taking Nech Sar national park as focus of study. The results of the study showed that the attributes which satisfied most tourists are the services provided by NNP right the first time and contact with nature where best reaction was felt by the tourists as a result of the landscape, environment, working hours and the inexpensive costs for the service. On the other hand, the tourist found poor satisfaction as a result of the poor road facilities inside the park, service offered on the night life at comp site of NNP, and employees' capacity on foreign language communication skill.
This study also indicated that, the most important factors that positively affected the 
